
MAKING THE MOST OF WHAT WE DO: PUBLICITY AND COMMUNICATIONS 
 
Why publicise and communicate?  
 
1.  Publicity and communications are important to 
 

 inform our members of what is happening 
 

 tell the public what we do 
 

 raise issues of concern and campaign about them 
 

 help retain current members and recruit new ones 
 
Informing Members 
 
2.  There are almost 5,000 members in Essex, all of whom pay to be involved with rambling. Figures 
from the Ramblers nationally suggest that around 30 per cent of them walk with Groups, a further 
30 per cent walk on their own or with friends, while the remainder do not walk but are nevertheless 
members. Our feeling is that in Essex rather fewer walk with groups, but this is a subjective 
assessment. Whatever the true figures, we need to ensure that ALL our members are communicated 
with. They pay their fees and we need to show they are not forgotten, and importantly, why they 
should remain members. 
 
3.  We have to highlight and keep informing members of all the work we do, not just walking. 
Footpath work, involvement with councils at all levels, and working with other organisations are just 
some of the things we must publicise. 
 
4.  Sound communications between Groups and Area are central in keeping all our members 
informed of the work we do. 
 
Electronic communications 
 
5.  Over 50 per cent of our members use email (again, this figure comes from the Ramblers 
nationally), and this percentage will grow over time. We must use electronic communications, as all 
other organisations do, to communicate with and inform our membership.  
 
6.  The Area website and its links to all Group websites is available to all. Keeping our websites up to 
date, full of pictures and information about rambling is a big step in reaching existing and potential 
members. 
 
7.  The Essex Area Update is the monthly newsletter, emailed to members. It contains some items 
from the Ramblers nationally, but mainly from Groups of events and successes they have had.  
 
8.  Many Groups produce newsletters full of items of local and Group interest, sent to all members 
with email. They may be are monthly, quarterly, or six monthly, tying in with the programmes of 
walks. Any article or piece of information included on the Area website or in Essex Area Update can 
be used by Groups for their own newsletters. In this way, Groups can exchange good practice and 
learn from one another. 
 
 



South East Walker 
 
9.  South East Walker is sent quarterly to all members as an enclosure with the national Ramblers’ 
Walk magazine and supplements the Group newsletters and Essex Area Update. Essex, along with 
other south eastern counties, has a page in the paper to highlight our successes and items of 
interest. Groups are asked to include a reference to South East Walker and the Essex page in all their 
newsletters. 
 
Informing the Public 
 
10.  The public need to know we are not just a collection of woolly hats. We need to tell them of how 
the footpaths they walk are kept open by us. They need to know the hard work that goes into that. 
We need to show with many pictures the events we set up, the social element of rambling and the 
reason why they should join us. 
  
11.  We have a great product to sell, but we must show the benefits, not assume that people know. 
To do this we have to get events into the public domain, whether by IT, newspapers or radio.  
 
12.  Footpath clearance is a job that people other than walkers enjoy. We must show the satisfaction 
when a path can be walked and the fun in doing this. And we need to emphasise that with local 
authority funding cutbacks, footpaths will not be kept open without the support of the Ramblers. It 
is not just walking we sell. 
 
Campaigning 
 
13.  The Ramblers started as a campaigning organisation and has continued to fight for Rights of Way 
since the 1930s. Although advice is provided by Ramblers’ Central Office, it is expected that the 
Groups affected, supported by Area, will lead on any issues they need to campaign on. 
 
14.  Many of our successes result from local members dealing with blocked, diverted and overgrown 
Rights of Way. These are not given the publicity they deserve. This needs to be corrected. We must 
tell everyone. 
 
15.  Some of these issues require support from local residents, and involving them by means of 
handouts, emails, letters to papers and radio does just that. Public Inquires over path closures or 
building estates are the main areas we undertake, but we have faced airport expansion, wind farms, 
new roads, digging new quarries, and new reservoirs over the last few years.  
 
16.  Collectively across Essex we have great knowledge and experience on these issues. We must use 
this collective knowledge and work together. 
 
Recruiting and retaining members 
 
17.  The more people know about our work, the more they are likely to join us, support our 
campaigns, or simply continue in membership. We need to make a case on a continuous basis for 
people to join.  We are part of something good and we have the ability to get new members because 
of this. 
 
 
 
 



How to go about it 
 
18.  The Area website and Essex Area Update are available to all Groups to use to publicise issues 
they feel need to be campaigned on. 
 
Rail crossings 
 
19.  Closures of rail crossings are a current major concern and are now on the Area website home 
page. Members are urged to use it for regular updates and to add any reports or newspaper articles 
they might find. 
 
Events, activities and campaigns  
 
20.  Many Groups have major events during the year, for example charity walks. These are of great 
interest to non-members as well as members, but often don’t get the publicity they deserve. As a 
result, fewer funds may be raised for charities than might otherwise be the case.  Similarly path 
clearances and campaigns against footpath closures need to be made more widely known. 
 
21.  Such events need to be publicised not just to the converted via Essex Area Update and South 
East Walker, but through media such as the local press and radio. Press releases, letters to the 
editor, and phone-ins to local radio are all mechanisms that can be used. Remember that local 
papers, especially the free sheets, have very few staff but go through everyone’s doors so they are 
always looking for easy material. We can provide that copy. Also make use of professional help when 
you can – for example, if you are working with a local authority on an event, contact the council’s 
press office. 
 
22.  Think about the various constituencies if you want to run a campaign. For example, a footpath 
closure may affect dog walkers or children going to school. So consider contacting the parish council 
(they often have a councillor who takes a special interest in footpaths), maybe a District Councillor, 
and the chair of the school governors. Don’t look to run the campaign by yourself. Look for support 
from as many interested groups as possible. Contact with one body may lead to support from 
others. Build coalitions. 
 
Photographs  
 
23.  Every picture tells a story is a familiar cliché. Local papers love group pictures (just take a look at 
your local rag). Often these are, frankly, not great photographs but they show lots of people who can 
say they’ve been in the paper. Think about what photos you can use for the local press and your 
newsletters (groups of walkers, work on clearances, closed paths...). 
 
24.  Pictures sent in by Groups have the highest number of hits on the Area website and the Area 
welcomes photos from Groups for the website. They might show Group activities, or simply reflect 
the seasonal beauty of the Essex countryside. 
 
Area Media and Information Officer 
 
27.  Mike Cannell is the Area Media and Information Officer and acts as editor for the Website and 
the Essex page of South East Walker. He is the first person to contact for advice and publicity, and 
can help Groups in developing campaigns, writing articles, press releases or letters, and how to 
handle interviews. He can be contacted on info@essexramblers or on 01799 542909. 
 



See the Annex for guidance from the Ramblers centrally on writing press releases. 
 
Alan Goffee, Chair, Essex Area 
Mike Cannell, Area Media and Information Officer 
  



Perfect Press Releases (prepared by the Ramblers’ Press Office) 

 

How to write a press release 
 
Journalists get hundreds of press releases every day. They will scan through a big pile and put only 
the most interesting aside (the rest get deleted). Your two priorities are to make yours simple and 
interesting. 
 
Imagine the press release as a pyramid; the journalist will initially take 2 seconds only to scan the 
headline. If that is clear and interesting they will scan the first paragraph; only if that’s interesting 
will they read further.  
 
Journalists will also scan the press release for quotes, as these are the ‘juicy’ opinion bits that they 
normally print in the paper. 
 
Here are tips towards the perfect release: 
 

 LENGTH: Keep press releases short – preferably one side of A4 with wide margins. 

 KEEP IT SIMPLE: Avoid technical jargon or complicated language. The press release should 
be able to be understood by someone who knows nothing about the subject. 

 HEADLINE: Decide on ONE main message. This will form your headline, which should be 
short and catchy but give a clear idea of the story. 

 FIRST PARAGRAPH: Expand the headline to make your first paragraph. It should answer (at 
least three of) the basic questions – Who, What, Where, When, Why, and How. 

 SECOND PARAGRAPH: This should expand on the first, bringing in some context and one or 
two sentences of relevant background information. 

 THIRD/FOURTH PARAGRAPH: This will usually be a quotation from someone involved in 
your organisation or 3rd party endorsement (e.g., celebrity supporter). The quote is often the 
only part of your press release that will appear directly in the paper: “If they only print one 
sentence, what should it say?” 

 FINAL PARAGRAPHS: Include background details or finer points towards the bottom. The 
last sentence can be a summarising point or least important point. 

 ACRONYMS: Never use acronyms; always write out the name of something in full. The 
Ramblers should always be referred to as ‘the Ramblers’ and never ‘the RA’. 

 PICTURES: Describe what a journalist will be able to photograph; the more exciting the 
picture the more likely they will send along a photographer. 

 
Your press release should also include: 
 

 A DATE of release at the top, usually ‘immediate release’ on the day you send it out. 
Embargoes should be imposed only when strictly necessary. 

 A CONTACT NAME AND NUMBER of someone who knows about the story, who will be 
available to answer journalists’ queries and organise or conduct interviews. This should go at 
the end and include a mobile number. 

 NOTES TO THE EDITOR – if you have any! These should go at the end and be used sparingly 
and only when an unusual level of detail is essential. 

 


